ECONOMIC MODEL REGARDING THE LAUNCH OF A NEW PRODUCT ON THE MARKET
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The aim of the paper is to develop an econometric model for studying the decision-making process in order to launch a new product on the market. In the first part of the paper, the theoretical aspects from the specialized literature regarding the decision-making models and the analysis of the economic-financial indicators of the company ARAMIS INVEST S.R.L. were presented. The proposed economic model can be used in the managerial process, and the decision-makers within the company will be able to select the best decision, from a multitude of alternative decisions regarding the launch of a new product on the market.
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